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Want a free flight with that festive credit card spend? Think 
again 

•      Banks slash rewards program value on 64 credit cards in 2016 
•      Cardholders hit with reduced earn rates and stingy points caps 

  
17 December 2016: Rewards credit card holders expecting to ring up ripper rewards on 
their festive season spending may be in for a shock, with new research 
from Mozo.com.au revealing that 55% of rewards credit cards have become less rewarding 
in 2016. 
  
Mozo’s review of 116 credit card rewards programs reveals that card providers have 
stripped the value out of 64 cards in the past year, by reducing points earning and 
conversion rates and capping the number of points that can be earned each month. 
  
The financial comparison site says card providers are responding to regulatory changes 
which have increased the cost of providing rewards credit cards. 
  
“Rewards card providers have been hacking away the value of these cards, meaning 
consumers will have to spend more to get the same rewards or simply accept they are 
getting worse value than they signed up for,” says Mozo Director Kirsty Lamont. 
  
“Consumers are enticed by images of island holidays and the prospect of gift cards, but the 
glossy marketing of rewards credit cards hides the fact that earn rates are reducing and 
points caps are becoming stingier. 
  
“Rewards credit card holders really need to review their cards carefully to make sure they’re 
earning enough rewards to justify having these cards in their wallets and offset the annual 
fees which can be as high as $749.” 
  
Mozo says that while the broad trend in 2016 was to require cardholders to spend more to 
get the same rewards, one provider decreased the number of points need to earn a $100 gift 
card. 
  
“We’ve seen 24 card providers slash the value of rewards cards however Citibank actually 
made it easier to earn a $100 gift card by requiring cardholders to earn 23,700 points rather 
than 32,000 points,” says Lamont. 
  
“At the other end of the spectrum, Bankwest upped the points required on two of its cards to 
earn a $100 gift card by 8,000 points and by a massive 10,000 points for a $100 cashback.” 
  
According to Mozo, three card providers also decreased the rate at which rewards points are 
converted to frequent flyer points by 20%. 
  
“Cutting the conversion rate on frequent flyer points means that cardholders will have to earn 
more points to receive the same value in flights or upgrades, so it’s further evidence that the 
worth of rewards programs is eroding,” says Lamont. 
  
“Our research has shown that rewards cards are very popular, with close to half of 
Australians owning at least one, even though the majority of rewards cardholders say their 
card delivers poor value. 
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“With the declining value of rewards cards, it’s more important than ever that consumers 
look for the best credit card for their needs. Unless they are spending up big and paying off 
their debt every month, a no frills, low interest rate and no or low annual fee card is likely to 
be the best option.” 
   

-ENDS- 
 
For data or interviews contact: 
Kirsty Timsans or Kirsty Lamont at Mozo 
PH: 02 9037 4375 or 0400 411 148 
E: Kirsty.timsans@mozo.com.au or kirsty.lamont@mozo.com.au 
  
About Mozo.com.au 
Mozo compares 1,800 products from 200 banking, insurance and energy providers to help 
over 300,000 Australians find a better deal each month via its award winning comparison 
tools and calculators. Mozo is proud to partner with some of the country's biggest online 
publishers, making it one of the most visited comparison sites in Australia. 

 
	


