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Survey reveals consumer dissatisfaction with rewards cards 

 
• Majority of cardholders say their rewards program delivers poor value 
• Rewards card annual fees 4 times greater than regular credit cards 

 
Tuesday 10 May 2016: The majority of rewards credit cardholders believe rewards 
programs deliver poor value, and nearly two-thirds would cancel their card if the 
provider further slashed the value of their program, according to a consumer survey 
by Mozo.com.au.  
 
According to the financial comparison site, the two-thirds of rewards cardholders who 
say their annual fee is too high are on the money, with Mozo’s data the showing 
annual fees on rewards cards are 4 times greater than regular cards on average.  
 
“While close to half of Australian adults have a rewards credit card, our survey 
results show the level of consumer satisfaction is low, with widespread perceptions 
that these cards deliver poor value,” says Mozo Director Kirsty Lamont. 
 
“The annual fees on rewards cards can go up to a huge $700 and recently we’ve 
seen card providers slashing the value of rewards programs. It’s no wonder 7 in 10 
cardholders say it takes too long to earn anything worthwhile.”   
 
The survey also found that many cardholders are letting their points balance sit idle, 
with nearly two in five saying they didn’t redeem any points in the previous year, and 
one in ten saying they have never redeemed any points.  
 
“Consumers who want a more rewarding credit card should do their research and 
compare the options based on their spending habits,” says Lamont.   
 
“In addition to higher annual fees, the average rewards card interest rate of 19.71% 
is significantly higher than the the non-rewards average of 14.44%. After these 
charges, many consumers wouldn’t be breaking even with their points, much less be 
rewarded.”  
 
To find out which card reward programs deliver the most value, consumers can 
crunch the numbers using Mozo's Rewards Revealer, which compares 110 rewards 
cards based on an individual’s spending habits and preferred rewards type. 
 
Most expensive annual fee rewards cards  
 

Provider Product Annual	fee Purchase	rate	

Citibank	 Prestige	 $700	 20.99%	

American	Express	 Qantas	Ultimate	Card	 $450	 20.74%	

ANZ	 Frequent	Flyer	Black	 $425	 19.99%	

Citibank	 Signature	 $395	 20.99%	

Westpac	 Altitude	Black	 $395	 20.24%	

Source: Mozo.com.au at 19 April 2016. 
 
  



 
MEDIA RELEASE   
	
Best non-rewards credit cards (no annual fee with lowest purchase rates) 
 

Provider Product Annual	fee Purchase	rate	

ME	 frank	Credit	Card	 $0	 9.99%	

Heritage	Bank	 Gold	Low	Rate	 $0	 11.80%	

Qudos	Bank	 Lifestyle	 $0	 12.34%	

Bank	Australia	 Visa	Credit	Card	 $0	 12.89%	

Victoria	Teachers	Mutual	Bank	 Visa	Classic	Credit	Card	 $0	 12.94%	

Source: Mozo.com.au at 19 April 2016.  
 
 

Key findings - Consumer perceptions of the value of rewards credit cards 
 

• Consumer satisfaction with rewards cards is low:  
o 53% of rewards cardholders say their card delivers poor value. 
o 7 out of 10 say it takes too long to earn anything worthwhile. 
o Two-thirds say the annual fee on their rewards card is too high.  
o 63% say they would cancel the card if the value of the rewards 

program were reduced. 
• While most cardholders say they have redeemed points recently, a 

substantial proportion have not:  
o Nearly 2 in 5 rewards cardholders say they didn’t redeem any points 

last year.  
o 62% of rewards cardholders say they used points last year. 
o 26% say they redeemed points more than one year ago.  
o 11% say they have never redeemed any rewards points. 

• Shopping gift cards are the most popular redemption category:  
o 54% of cardholders have redeemed points for gift cards.  
o Local and overseas flights, and items from online rewards stores are 

less popular, with about 20% having redeemed points for each.  
o 10% have paid with points at a partner store. 

• Despite the dissatisfaction, rewards cards are still common:  
o 44% of Aussies have at least one rewards card. Among them:  

§ 75% have one card. 
§ 20% have two cards. 

o Rewards cards are less popular among women, who make up 60% of 
people who say they do not have a rewards card. 

 
-ENDS- 

 
Research information 
Nationally representative survey of 1006 Australians aged 18 years and above 
conducted by Pureprofile between 27 January and 3 February 2016. 
 
For data or interviews contact: 
Angela Cartwright or Kirsty Timsans at Mozo 
PH: 02 9037 4375 
E: angela.cartwright@mozo.com.au or Kirsty.timsans@mozo.com.au  
 
About Mozo.com.au 
Mozo compares 1,800 products from 200 banking, insurance and energy providers to 
help over 300,000 Australians find a better deal each month via its award winning 
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comparison tools and calculators. Mozo is proud to partner with some of the 
country's biggest online publishers, making it one of the most visited comparison 
sites in Australia. 


